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Victoria Secrets
Introduction
During the 1977 era, there existed a single store opened by Roy Raymond in San Francisco where underwear business was carried out. The business was called Victoria's Secret with most of the women lingerie being sold in the areas of San Francisco. The store has made most women be able to transform their self-image through the purchase of affordable clothing. The success of the business was met through ensuring most women were provided by proper lingerie that enhances their beauty. "Induce women themselves to replace their girdles and plain, practical white cotton bras and to indulge on a regular basis in the glamorous lingerie supposedly reminiscent of the frilly, fancy undergarments of the Victorian Era" Women could easily maintain their sexuality and beauty through the use of glamorous lingerie as well as undergarment that were useful in replacing the old fashioned clothes (Gibbons and Zoe 19). Leslie Wexner came up with a business idea that allowed the Victoria Secret to open a strategy in which women attires could be provided. The strategy brought by Leslie assisted in giving women more chances of purchasing lingerie's to maintain their beauty.
 According to Finkelman women were given an opportunity of enhancing their beauty through buying more beautiful clothes. He said, "If we gave women a chance to make themselves feel sexy in a wonderful, romantic environment, they'd prefer that to go to a mass merchant to buy a three-pack" The beauty of women was increased by the clothes used in enhancing their self-image within the community (Smith 39). The sexual beauty of women is promoted through the use of appropriate lingerie and beauty products. "Aggressive, wide-scale promotion of the right image at the right time might seem to account for Victoria Secrets success" The lingerie products sold to women from Victoria Secrets has been significant in maintaining the success of women beautification. The thesis statement of the article concerns the liberation made by most women through the process of maintaining a proper self-image of their own sexuality. 
Change in the Image of Women and Business Stores
The main goal of Victoria Secrets was to ensure that the image of women was changed to the better through the use of trendy colors and tastes that increases the sexiness of women (Smith 39). For instance, putting on a miniskirt that contains white and black horizontal stripes makes the curvaceous body of women to come out properly. This is significant in enhancing the beauty of women within the areas they live in without promoting any form of a raunchy sexual image. Most women want their sexual image to be promoted through the use of appropriate clothing. The Victoria Secrets has provided a systematic image promotion through the use of a certain line of fragrance that assists in attracting more women. In addition, the business has further ensured that most women are provided with make-ups that are vital in the process of increasing their beauty. The Victoria Secrets Stores generated a total of $2.9 billion in 2000 to ensure the image of ladies was promoted effectively (Smith 39). "The new stores, such as the posh 18,000 square foot store in New York, will have "crystal chandeliers and mahogany furniture set in a colonnaded interior" The stores that were opened to assist in sales of women clothes and lingerie were well-maintained to ensure favorable intimate brands were created. 
Victoria Secrets Success
Victoria Secrets success was created by the provision of colorful and trendy clothing designs to both the males and female customers. Most men watch women in Victors Secrets with the aim to love the view of their smartness (Foucault and Michel 55). For example, most men love watching The Tyra Banks Show due to the fact that she always wore trendy clothes that accentuated her body curve. The Victoria Secrets has therefore been successful in the provision of trendy clothes that are worn by international celebrities. This has made most people, majorly females to take part in buying the clothes from Victoria Secrets Stores. Male people have been commenting positively on the kind colorful clothes that women like Tyra Banks are wearing while in her show. This has been positive in the development of loyal customers for the store. The Victoria Secrets made a lot of customers within the period of its existence in various parts of San Francisco. Conversely, the comment made by both males and females on the internet concerning Victoria Secrets lingerie were ambivalent. This is because most of the clothes worn by ladies are considered to be showing the body parts like cleavage and bust. This has created repression within the society where belief in divine authority has been curtailed. 
The Increase in Women Self-Esteem
Victoria Secrets focuses on the process of increasing the desirability of women within society. The desirability of women has been increased by wearing trendy clothes that are attractive to male people. Most males have developed the tendency of approaching the modern fashioned women whom they adore while performing their shows (Moore, Christopher and Stephen 919). For example, Wendy Williams Show is one of the most watched television shows because most men are in love with the fashionable styles of clothing Wendy use during the event. Thus, the attraction created by men towards ladies has improved the latter's self-esteem. Any form of the stereotype that exists about making ladies look sexy has majorly been promoted by Victoria Secrets clothing products. "Do you look like Victoria's Secret model? No? Then you don't look sexy" This is a stereotype that was developed by people in order to make them understand the quality of clothes that are provided at the Victoria Secrets (Tarrier and August 23). Women tend to buy their clothes at Victoria Secrets in order to look good and attractive in a manner that ensures their self-esteem is increased. Looking sexy is good for women in a situation that allows them to be able to express their feelings and emotions systematically. 
Conclusion
Majority of women do believe in the need to increase their self-worth through ensuring their beauty is promoted by all possible means. The success of Victoria Secrets has been promoted through the provision of quality and tasteful lingerie's that enhance the beauty of ladies. The beauty of ladies is mainly promoted by makeups and clothes they wear during certain events done within an environment. 
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